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product marketing
I created a series of templates and
UX/UI design conventions for web
product marketing content at Nielsen,
and worked with stakeholders to write
content for many of the company’s
ﬂagship products.

brand positioning
I wrote the positioning copy for
Nielsen’s global brand relaunch,
working with multiple business units
and tens of stakeholders to craft a
succinct but complete rendering of
the company’s broad and complex
solutions.

corporate communications
I have written content for corporate
publications, newsletters, emails and
blogs. These articles from the
Depository Trust and Clearing
Corporation’s newsletter, @dtcc, were
published in print and online.
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www.dtcc.com Makes It Really Simple
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Client Services. “We developed this capability based on what we
were hearing from customers and our desire to continually

delivery and we are really excited about being able to offer it to

Who Else Uses RSS?
O

our customers.”

• The White House. The White House RSS feed for President George W. Bush delivers headlines and links to White House news.

improve their experience with DTCC. What’s more, best
practices research indicates RSS is being used by all major

rganizations around the world use RSS to disseminate information to the public. The industry standard icon that denotes an

service-based organizations; it is clearly the future of information

RSS feed is an orange square with white “radio waves.” Here are a few members of the RSS club.

• LCH.Clearnet. Customer Notices are distributed from LCH via RSS.
Benefits to subscribers
The Subscription Center currently includes Important Notices
from National Securities Clearing Corporation, Fixed Income
Clearing Corporation and DTCC Deriv/SERV, as well as DTCC
press releases and articles in the major DTCC newsletters. The
service will cover all subsidiaries by the second quarter of this
year, including The Depository Trust Company’s Important
Notices.
Subscribers can receive information via any device that
connects to a web browser, such as computers, Blackberrys or
cellphones. They also can choose to receive newsfeeds via their
email systems. Information is never sent in actual email
messages, meaning it does not burden corporate email scanning,
storage and retention systems. (The email system must include
tools that read RSS, as do Microsoft Outlook 2007 and Lotus
Notes 7.0.2.)
“We are continually looking for ways to improve customer
communication, and the Internet is an invaluable tool for
helping achieve this objective,” said Crystal Bueno, DTCC

• Singapore Exchange Ltd. Important information and research reports are distributed via RSS.

How to Get Your DTCC
Newsfeeds
RSS newsfeeds are highly customizable and can be accessed in
several ways:
• A free web service. Several RSS readers are available for

• The Federal Reserve Board.
Data and news from the
Fed are available via RSS.
• The Securities and
Exchange Commission.
Users can subscribe to the

(http://reader.google.com), My Yahoo! (my.yahoo.com) and

“daily digest” via RSS,

NewsGator (www.newsgator.com).

among other news feeds.

• Email software. Some email systems, such as Microsoft

• NYSE Euronext. The

Outlook 2007, Lotus Notes 7.0.2. and Mozilla Thunderbird,

exchange uses RSS to

come with built-in RSS readers.

distribute system status

• Web browsers. An increasing number of web browsers,
including Internet Explorer 7 and Mozilla Firefox, have
RSS-feed capability built in. Simply click the RSS icon in
your browser to subscribe.
• Corporate intranets. RSS feeds can be placed directly on
corporate intranet sites using software such as SharePoint,

new website. “The site provides easy access to news, product

allowing employees to digest information at their leisure.

January 2008 @dtcc

this website via RSS.

free on the web, including Google Reader

director, Corporate Communications, and architect of DTCC’s
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• The U.S. Department of the Treasury – Office of Foreign Assets Control (OFAC). The “Recent Actions” notices are available from

notifications, news releases
and data releases.
• Nasdaq. Uses RSS not only
to distribute stock quotes,
but also the top 100 up
and the top 100 down.

@dtcc January 2008
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journalism
After working in environmental politics
during the 2004 election cycle, I brieﬂy
returned to journalism to report on
conservation policy and highlight new
actors in the legislative space.

Proﬁle: Rep. Melissa Bean, D-Ill.
UPI, March 12, 2005
WASHINGTON, March 12, 2005 (UPI) -- After running -- and
winning -- one of the most contentious congressional races in
2004, and with the knowledge that she is already being
targeted by the Republican Party to oust her in 2006, it may
be surprising that Democrat Melissa Bean, Illinois' 8th District
Congressional representative, has found little diﬃculty in
working with her Republican colleagues in the U.S. House of
Representatives.
"I haven't seen any challenges there," she said.
Bean, 43, says her backing so far has been "across the board,"
and that she has worked closely with Republican members on
the Financial Services and Small Business committees.
Bean defeated 17-term incumbent Phil Crane by 9,043 votes,
a narrow margin in her second run against him in a district
that is composed of a mix of rural and urban areas and
includes some of the Chicago region's most Republican outer
suburbs. Bean ran and lost to Crane in 2002.
Her main adversary this term lies in keeping herself aware of
goings on in her district while maintaining a presence in
Washington, she said.
"Health care is the number-one thing I hear" when speaking
to constituents about their concerns, she said.
In Congress, Bean says she wants to improve access to health
care by supporting eﬀorts to reduce costs and by making it
easier for small businesses to provide health care to
employees.
As a business-owner herself, she also says she will focus on
infrastructure and transportation in her district, to help attract
new business opportunities there and also to "improve the
quality of life for people in a very fast-growing district."
Bean, who was endorsed largely by progressive organizations
like the League of Conservation Voters and NARAL Pro Choice
America, does not use the label "progressive" to describe
herself, despite having supported many issues that are
considered Democratic by tradition, such as strong,
government-imposed industrial environmental legislation.
"Clean air and clean water is not 'progressive,'" she said.

Bean was one of relatively few 2004 congressional candidates
to take a position on the environment, supporting the
revitalization of Superfund, a tax on industry created with the
intention of building a fund to clean up toxic waste sites. Bean
opposes oil drilling in the Arctic National Wildlife Refuge,
which has been championed by the Bush administration.
Bean also supports economic and small business
development in her district, which is already home to many
major corporations' headquarters. She describes herself as a
ﬁscal conservative and a moderate Democrat.
While her campaign Web site noted that she opposed "any
attempt to privatize Social Security," she now says President
Bush "should be lauded for taking a long-term view" on the
matter.
Bean said she could support some Social Security reforms,
but asks the president who would pay the transition costs of
making private accounts available to citizens, which, by some
accounts, could reach up to $1.3 trillion.
"We have to talk about it," she said.
While some ﬁrst-term members of Congress might balk at the
extensive travel schedule required of any representative, for
Bean it's almost easier that her previous career.
"I always traveled in the business world," she said.
Her previous work as founder of Sales Resources, Inc., a
business-consulting ﬁrm, kept her traveling throughout the
United States for much of her career. Bean now does most of
her traveling between her district oﬃce in Palatine, Ill. and her
oﬃce on Capitol Hill.
She uses the weekly trips to her district, she says, to keep her
ﬁnger on the pulse of her constituents and, of course, to visit
her husband and two daughters at their Barrington home.
"A lot of it is going to be about being accessible" to both her
constituency and her colleagues in the capital, she cited as
one challenge she will face in her ﬁrst two-year term, adding
that she would like to "bring Congress to the community" in
the next two years.
###

Questionable gains from Alaska oil
UPI, April 27, 2005

WASHINGTON, April 27 (UPI) -- It may be quite some time, if
ever, before President Bush is able to push through his plan
to drill for oil in Alaska. Moreover, analysts on both sides of
the debate argue that it could take up to a decade before the
impact of the controversial plan to drill for oil in the Arctic
National Wildlife Refuge can be felt by consumers.
"There's no way drilling in the Arctic is going to change that
price," she said. "We would be feeding into a global market,"
said Kelly Hill Scanlon of the Northern Alaska Environmental
Center, an Alaskan organization working against drilling.
Then there is the question of whether there will be enough
Alaskan oil to curb some of the seemingly insatiable U.S.
appetite for petroleum and actually bring energy costs down.
"How will oil from the Arctic National Wildlife Refuge aﬀect
world oil prices?" asked Elliott Negin, spokesman for the
Natural Resources Defense Council. "The short answer is: It
won't. It is simply too small an amount to have any eﬀect on
world oil prices."
Still, the Senate voted by a margin of 51-49 March 16 to keep
a provision allowing funds for Arctic drilling exploration in the
2006 congressional budget resolution. Before exploratory
drilling eﬀorts begin, however, the House of Representatives
will have to pass a similar measure and the two will need to
come to agreement on a ﬁnal version of next year's budget.
Kevin Hand, executive director of Arctic Power, an Alaskan
grassroots lobbying organization working on behalf of oil
businesses, the state and voters in favor of drilling in the
Arctic National Wildlife Refuge, agreed that there are few
immediate beneﬁts to approving Arctic drilling. The long term
beneﬁts, however, are manifold, he said.
"We see a lot of positive economic beneﬁts to drilling," Hand
said, including job creation, increased federal revenues and
increased oil revenues for the state of Alaska. Arctic Power
states that anywhere between 250,000 and 750,000 jobs
could be created across the country over several years, in the
form of independent contracts and other jobs, if Congress
were to move forward with ANWR drilling.
Yet when it comes to a direct link between Arctic drilling and
gas prices at the pump, "those are a bit more diﬃcult to
directly attribute," Hand admitted.

Arctic wells would feed into a global market for oil, Hand said.
For this reason, too many factors are in play to make a
deﬁnite claim as how drilling in Alaska will aﬀect oil prices at
the consumer level, and it is indeed far too early to make any
positive claims to this eﬀect.
A 1998 United States Geological Survey study estimated that
ﬁve to 16 billion barrels of oil could be extracted from the
Arctic National Wildlife Refuge. This, while not the largest
American oil reserve, could nonetheless be tapped at one
million barrels per day for up to 25 years. In total, the United
States consumes about 20 million barrels per day, according
to Department of Energy. Within the U.S. borders, the biggest
oil producing regions are found in Texas, namely the Permian
Basin in West Central Texas and eastern New Mexico, and the
oﬀshore reserves oﬀ Texas' coast in the Gulf of Mexico.
Scanlon said consumers may never see any direct correlation
between drilling and prices at the pump, and that since there
is "no guarantee" the oil will be sold in the United States, it will
be subject to world market prices. Since the amount of oil
estimated to be in the Arctic refuge is comparatively small to
some of the world's other oil reserves, there is little hope that
it will have a signiﬁcant impact on oil prices globally.
Athan Manuel, Arctic drilling expert for the U.S. Public Interest
Research Group, which opposes drilling, agreed that there is
"no way" consumers will see any direct relationship between
Arctic drilling and the price for consumer oil and gas.
"The largest oil ﬁeld in the U.S. can't shield the consumer"
from the global market prices for oil, he said, adding that he
has "no idea" how Republican backers of the provision
justiﬁed such claims.
While the United States once purchased the lion's share of oil
from the open market, granting it leverage in ensuring prices
were kept low for consumers, there are now other countries,
most recently China, that are on the rise to match our own
consumption. Hand said that, given its current consumption
trajectory, China will eventually exceed the United States in
total oil consumption, both because of its high population
and its bolstering economy of late.
According to the International Energy Agency, China's oil
consumption will increase by 7.5 percent per year, which is
more than seven times faster than the United States' rate of
increase. The agency also said that at the current trajectory,
Chinese imports of oil will equal U.S. imports by 2030.
In 10 years, the earliest some say ANWR oil wells could be
online, the world market for oil could change dramatically,

making it all the more diﬃcult to project how new sources will
aﬀect it. Drilling, Hand said, merely "allows us some ﬂexibility"
should the United States feel the need to increase its oil
output.
To Scanlon, though, the risk both to the environment and to
the native Alaskan societies living in the region is not worth it.
She is skeptical that the jobs created by ANWR drilling
projects will be signiﬁcant for Alaskans.
"There is outside contract work that will happen," she said.
Reducing the national oil dependency should be a top priority,
over seeking new ways to generate oil income, Scanlon said.
But convincing residents in her state will be diﬃcult, she said.
Alaska recovers 12.5 percent of all oil revenues generated
within its borders and distributes them evenly among its
residents, regardless of age. Last year, each Alaska resident
got $919.84 in oil returns.
For a family of four, that's an additional $3,679 in disposable
income.
"That creates dependency," Scanlon said. She maintains that
because of these payouts, Alaska residents are more likely to
be nearsighted in their view of the world oil market, noting
that rising oil prices negate the income generated by the oil
benefactor program.
Her organization advocates for alternative energy
development as a means of job creation and environmentally
friendly energy development.
"There are jobs to be had there," she said.
Environmental advocates say that while the eﬀect to
ecosystems of oil exploration and drilling is far less damaging
than in the past, there will still be signiﬁcant wildlife disruption
as a result of drilling. To some, however, the gains in job
creation and a potential drop in oil prices as a result makes
drilling worthwhile.
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I’ve managed social media strategy
and contributed content for brands
large and small. Here’s a selection of
live-tweets from Nielsen’s annual
Consumer 360 conference.
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